0392 A
www.collegeprozheh.ir

SO0 s 059 g S gl
4l Hbb Slego 9o SSU

o 318 4 3 b w1 OW Lo S glitd

J13929.5 ¢ Ilio ¢ 40l L o 18 90T



http://www.collegeprozheh.ir/
http://collegeprozheh.ir/%D8%AF%D8%B3%D8%AA%D9%87-%D8%A8%D9%86%D8%AF%DB%8C-%D9%85%D9%88%D8%B6%D9%88%D8%B9%DB%8C-%D9%BE%D8%A7%DB%8C%D8%A7%D9%86-%D9%86%D8%A7%D9%85%D9%87-%D9%87%D8%A7/
http://collegeprozheh.ir/category/%d8%a8%d8%a7%d9%86%da%a9-%d9%85%d9%88%d8%b6%d9%88%d8%b9-%d9%be%d8%a7%db%8c%d8%a7%d9%86-%d9%86%d8%a7%d9%85%d9%87/
http://collegeprozheh.ir/%D8%AF%D8%B3%D8%AA%D9%87-%D8%A8%D9%86%D8%AF%DB%8C-%D9%85%D9%88%D8%B6%D9%88%D8%B9%DB%8C-%D9%85%D9%82%D8%A7%D9%84%D8%A7%D8%AA-%D8%AA%D8%B1%D8%AC%D9%85%D9%87-%D8%B4%D8%AF%D9%87/
http://collegeprozheh.ir/category/%d9%86%da%af%d8%a7%d8%b1%d8%b4-%d9%be%d8%a7%db%8c%d8%a7%d9%86-%d9%86%d8%a7%d9%85%d9%87/

www.collegeprozheh.ir c sz @&

Wy 4y g (g 3lwa pogs byl w108y (5510l

oS

N 6yl 4 Wy a4z Gkl (N Gla)giludipsgs bl 658s aSass o sy dllie (nl iBu
Ol Goyb 5l a5 aiS 0nli (o05ilSe plsie 4 0,8 e L 1) (s3luaipogs bLS,T sl wiy apod ol by
il b pe W 5,88 b (53l g LLS

cusds Facebook Boosting M1 suw ks 3o,k 51,8 YAV 5l e sols 0 Su gy [ owbeds o9,/ sb
A o 6 b3l dolae (g5l Jow 5l eolaswl b g o 03,41

o 3l 1y 55 6ol 5 (g5l o comr Byl JalS jsbo 4 5 5 o5 W55 0l L Lol 1o asily
&S

hie 7)b 4 kg e ol cade oS Las 1) ip )by g BaiS G pas g5l pogs bL3 | ai ks pueas
il oo aslllae

0, gllls b Jb b ogd oo a8 5 a5 10 j9me 00iiS Bpan (5l pogs bl ki doe sdonoly

Lo s yude 5 loly 5 53l pogs Dbl | ally a5 ale plgie 4 g (g5l pogs Dbl )| anli S Wiy

Copde ol Gk 5l aslg co 5 lpoe 4 Gl oo bl o dele ailen iy a8 WS o Jooas

S Sy S 4 sl 5 il p 093 Dlbls )|
bli,b,loly s alaly lp 1) ings anl o ala o5 cul ol dlie sy dlie cpl 1)yl L
JYarul dlie cplcanl 00,5 Jlagl alayl) pl (ouisS bawd) il olgie a0 & @20 Lo b (g5lwai pog>

—ai 6 adaly aSl s a5l Ll Bro W p b S Slo g die) (@it o g sl 4S5 WS o


www.collegeprozheh.ir

www.collegeprozheh.ir ¢js_: &\

sy s s a1y 55 405 obike J g5 40 Jele bl alie oyl 5 e ool | 5 6 ms
A e a5l pags L b s loly clo el 4o (aisS

a9 anl ks (i (g )lelg S 0y (5l pogs bl guads’ wilels

dodio

S5 oy a5 assl o ol ey ol 4 5, ol &ybe ol b 1 it st ol 4l Coeal uilE Lailge

Oz (§lp oS Bras lgie 4.l Sialed o0 b opd o plil 45 ass] 5 0ugS o &S a4l WS

0dsilonS Lo o laogs 10 a5 Slads p e S 10 (lo ojlainogs g lesss 3l GlealBaus (o bl
el b asl Sales 5 515 50 olagogs L sl le Lol alo,on o )ld, 4 aiiis ol aejls Wil oals
5 05 (oo palp bzl bae p J5US g G Gl e SRS wal i il Plas a ]y )
(VYaAY Read s Swann) cul cosal 3l sleiel JB g cusys o lanogs sl gl ool plo

pl Gliegs lo g G lp Gl (S99 Sy i oo plxil a5 olaas B 5,k 5l GBaLS B pas
0 Jiie (BaS Gpae 4 e g baip 4 Ko )d ol 5l Lee (VAAR) McCracken L o la ol
Ol o lan 03 a5 WS o Culad g g G |y LG, B OIS Brae aS oy lis Lol juegh s
A AS e 0,ll by, olanags a5 (VAPY Grathwohl g Grubb) aies zolisl 1) T L oS laas |,
QS S0 Gz ax b g oS Az |y lhogs a5 wuS o wlesl 5 S8 0500 ol o S Bpas
bl 5l b a5 asb e wp 4 Gl o BFanS Bras ojlansss (Rosenberg 1981)
e eaded o S s, oileds pogs Glbls )l ! (VY Bettman 4 Escalas) sgi oo (o3loss pogs
WOl (o0 00S Brae p

Ol o lanog a4 l) Wy BaS Bpas a5 098 o0 i gl 4> 50 ¢ e Glgie 4 gleai o bl
IRVeLY dra.,o ..)J).g Ja;"j) )| usLo.A.o A L} C}Ja.w A yoxie as s(Y’ .Y Bettman 9 EscalaS) ABS (o S

Gl Sae Bl &5 G (698 (g5l oy LLS I L (gl 0uisS” B pan (Jlo sl (FOurnier 1998) ool o




www.collegeprozheh.ir ¢js_: &\

el e g 03l fapo Bl jled ay [y (3l ojlanyngs g L8, w)ls Dglie S5 a5 w5 gl gl 1) hogs
ol ol Lo bl 4 cudls 5 5515 pm, aiile |y Ghogs 50,8 L o]y Ghegs @5 88 G asibe
IS oo 3BT o jlaass lo (s cnl Ol 5 e lml Gl (ss, Glore 4 2 Sras b Sl L
5 Schmitt) wile Lsye olbls,) gb 5 sy L1 sy 458 ol oSen GFaiS Grae wss, ol
O 3l ez ST il oo Wp 4y g gl pogs bl o alall) (6 saims las cplaln (YN0 oS
WDlolsl) 008 Bras 9,0 (03 Fwb Gloe a0 |y Wy 4z (Y4 ) o Ken g Braskus .azs o),
Cuge 5 b 3l 35 4T ALS (e iuyel W e Sime 5 A6 )18, sl muly g (Ll 5
ol b Sl 0 w4 bl e Symme iy (grea 2 i (pl ol bae 5 LU gy iy i
5 Rl oasS Bpas (IS Wy a o Lo plsie 405 (oo S |) 0alS Brae Jolad sla g, MalS a5
ol Lo e alie ) 4 b i gl IPhONET 5l eslid wile sy b Lo e o5 e b Ijome Jalsd oSG &5
Sl 955l 093 a9 4 a5 alis Lad e aip (5,llg b Cade ok 4 03 4 08 5 (g5l pogs bLI I o
WS oo w2lE ale drogi g S A Cod Sl pas 3 LS, g wad polas g Gl Bk 5l W

.(Oliver 1999)

dwlb anl g lgie & Gl o wip b Joles slfin 4 (60,8 b flore 4 cip duyo a5 ol ool Yol

(Swann, Read 1981) w5 s ool8 lings aul gl ciod Jobes a5 > 0ed ad F Lo o cylings

Ll asle cwlol ojlagoss Laas 5 oxiw el glp (BaS Gras lings ol o lai gliul, o
Sl iz S (o oo witen SLS az aSl 9550 0 (BLA LS ] F ol Sz il o>
Gk 3l ool g IS a2 asl cdl gl S5 L b8 b slebesl il b 5l S Wl (dess

B335 ooy N S e b el ple 4 wip 420 ol (5 aen
Ny gy 5 gilesipags bl o abuly 0aiiS hoas iy 028 LT a5 ol ol (s p i ) Saa




www.collegeprozheh.ir ¢js_: &\

Sl b (g5leas pogs Glbls ) g a5 0,5 o Ll o 1) ool alis cpl (Y410 o Kea 4 Gilovich )
A Wy e 5N Gee sl (e ladie e 4 LiagS wnll Gln ) W )y 5 W sede
Sy giledi pogs bl )l canl (Sae S (0 Al 4 00l sl 4 1) 00iiS B pas 05290 o lanogs bLS )
0 e Aol CuSl a5 WS caeas Swann, Read 1981) sla 4l ol 1) oy (6,loly 9 050 oy
B i 3 |y o lanogs wiles

(W y 45,25) S aldlae yustin S a5 Conl 00ilS B pac-ip bli 050 0 Glidsd cw)p dlie p) Bos
) e o g (rdon 0did (BES el nf Lailg) o0 45T @05 o Sl 0 (g3l pagS g (g blig Akl o ],
—p9d o JUSle Gleie w428 —age alBle jste sl lie S (Ll ogdlay 05 (0 S0 o
oo JYawl ez il (oo gilwdiy Olool a4 ol SeS aw allas (pl Gas cod i cpl 4 sl ool &8l
O e o ably allde (pl g 0l o ye Wi 28 b Cate D50 4 Wb (g3l pogs bLS 1 a5 ol
ool alal) cpl @y it anl Jleel (gl 9)90 piteds &5 WS (oo oy p 1) 6B 5 il g LS
6By g eaiS Sras gilunipsgs bl Copae o ele b i lpde &5 cl Gl pealae 5 by
e Jols &5 09d (o0 655 opluil pod 4 pe JlSLe Glgie i )y e alBL s Wip 4 Bk
QS ool ) ST Sl glp &5 a5 (6 pdoda a5 bl oo Aty dm

i b Al s & 45 35 ga ST (53t pog5 Ll Blad 51 ouiiS' iy Laly, Cinogs s alie )
DS o0 )8 Cou 050 5 Gl oal 00ls gl Lailgy ! cwy g sl GBSl g, el B (g lolg g iy
adllas sl Coogasme o I L Ll jo dlie g cawl ool sty N lpoe Gl b Aoy ou 5l aw
SN RSN IEE S

oy Slusl g 40

leas »» (Alvarez, Fournier, 2016) cwl JolSs Jl> j0 Hloted 00isS OB paeoiy buly, & bad o 4 b

9 &S L aes ol sooles (05l b wip uiores wiiid Jos Jyame 03l 5l ias g sl




www.collegeprozheh.ir ¢js_: &\

sHe ¥\ | Kea g Chernev) s o obml cpiings olo 5 ciogs Blaal 5 0aiS Byae lp Cusa |
Az Wil 005 Bpas gl e Sily o Lailgy 30,k 5l 4y olowl gl LI Sl bas (YY),
o Jitn |y 053 o g oy lo plo o iy 5l (S (V10 o)) Ken g SChMitt) claixl ax 5 oot

(Bettman 2003, Escalas, Bettman, 2005, Gilovich et al, 2015
Olae 4 Wiy g5l porde 4 e (plpls S o plesl 05 ojlanogs o | baasy el eS8 pas
o> e b ossie Fahw 4 oo by o cinlgml b aalgs (YY) Ko g Cheng) sgi P s g
LL5 )l oS oo plea] 095 o lanogs o 1) Wiy BasS Brae a5 b (Belk, 1988) wgs (o 545
Lls)l &yud aes o SO 1) (BasS Grae olanogs e gl 4 a5 0,5 o IS giledipogs
2 050 0 1) G (dm wiied poled )5 Gl laai a5 00l o atiin gl Az 0 b gileds pogs
bl a5 (BESC) sl &glie o,lais0s5 b ad &8 )lie 5l (cagpiie yob a4 (g5l pogs bLS )| .ams o Jlal
Sl 10 wogdlay WS oo S | 0 lan 093 sl o aBle 050 slads 5l eolaiul (gl eailS B ras eges
0,055 o il b (Sirgy, 1982) &y polad 5 00 Grae o lanogs o ol 4 095 il
& L pogs bLs I (Bhattacharya, Sen 2003) oS o o)Ll Lad o slo SleS Cugn g 00isS B yae
LLs,l lee 4 gilodipogs blijl 0gd oo 0ailoud o)lanogs 0 abg e Wp SO S Sl gl Julls

Sls el uip b el (gl 0uiiS B rac a5 Sgl co a8 )T Al 50 a0
Ll alal) coaS canl Sow o o093 Lo ol iy aile daoles jl eolainl a5 0eS o Lo 4y wliily,

e N A Sl GBS Bras a5 09l o0 omie (688 (gilwaipags bl aes ulidl | sleoles s

0aiiS B ya0 09,5 b aip oyl ool ools Cod (poles slae Jols 6,18, L aip ST o oS o ol (568

Db s e gl hie

Wy (5,109 9 (5 3lwas pogs bLI




www.collegeprozheh.ir ¢js_: &\

LLs,l (Jle sl el 005 2blL 50 ot 090 (silwaipogs Dlbld )l § cuisS Bpas [Ld; o alal,
(gad Xy bl )l CubsS i SBras gla B> b pogat 5 ceges oS Sras )13, (iluiposs
5 Cude Wy sle 5,5 gl pogs Dbl oy (go JUAL ams so 18 586 Cod 1) 5 Gl ey L8, g
abal, o L) Gy oS diog o a5 0SS o sliig alie ol S e olml 1) Wi s lolé

Slp @l 68 S e a5 canl bl (pl o aS 09h o 8l iags awl a ke o (g bly g (leas pogs

5 sz same syl ez 5 hSes b Julss 0,953k Gob 5l (slowin 055 Bl asle) ojlansgs Lais

B yan 8, Slool jo ege poaie (yiiogs ol 4,k (Swann, Read, 1981) s,ls 5455 cloiml & olas
3 e (sl el 095 pogin (5 0AiiS Anl 45 0,8 o, o |, ole Codae il likze 45 el ouiS
sphaiees g &y aulyy 36 g 0 Sledd G 4 Cate (550 g &l L8, 0 e (BalS Brae @b
5 60,5 1,8 oolatul 8,90 093 padlas (Sazme) adgi g oloul (Ll (6l Wiy oo Sl slani y .Cuge Olasags
oylandg3 5o oS S Las 1) plaain b gl buly, wllys go (BT Brae (il anl )l slow 5
Syols 4 yzie a5 50 (g5l pags bLI I BaiS Bras lo T L aS sladiy i csl sals plésl ol
oy b adl basye 2 6 1oy b il a5 5l (oo 590 1) wip b olss idags 0l cnlpl 09d (oo i
145 998 (o0 (B8 alpl S wnl ]y ilusip ogs Ll )l b Lalg oS

o JAS e ol Gl el o ol s e aip (55l b Cide O jg0 40 (s3lwai pogs bl :H1
O gu

S 3 il i g i wles ol (San 35 5Bl 5 (55l pg LS| o e
@5l Wpogm bl 03 o] Bl 5l a8 95 sl iy o 4y paile oy Boyb 5l sl (Ses ity a0l
Allae pitie Cowl (Sen Wy )25 1S Joo coriios g 293 e )bl Cenl (Sten da g a0l )l
O Ny &7 09 (oo daiye Ay (gyl0ly b Cales 5o (sileai g bl )T Gisb 5l a8 all ol easss

Bracaip b aaly olul gl 05 sd Ghlse S oloul 855 a0l gl sio B caiS Brae gl el




www.collegeprozheh.ir ¢js_: &\

bls,l Suiy o bg 6 a0 (BaS Gras 0gd 48,8 i 0 b 58 Wp aed wbls S oS
Cod |y 0aiiS B ras iy Cugr a5 Wl ol 8l Jee g 28 Suilesl 4 oyl a0 SO (gl pogs

$l Sanly BaS Bras cplplo w13 00 Cou 1w (glolls 095 wgs 4 aS B o )8 LU

OBl i Sl Bl we (53l o9 Dbl )0 ohug 0aisS Braemaiy buly, S0 30 Wy Ay
i sloly 5 giluninsss LU o (oS howd) (milee 5 Gitag® nl anl Glyie 4 iy a0
ol 00,55 oy

Wy 5109 g Wi g ar i (g 5lwi pogs bLI )

loas o aSh S 00,510 1) basls b oS e eoliinl 5 cunS 1) Bloas 5 O¥game  Solw 4 oS G yas
&lp dedon 5 i sl gl ol pl oS oo syl o ol @ SYLasl g g, b dad e o sl |,
(Y)Y )Kan g ROSE) ol Wy S sy able o3lsp jslaien g & p

S oS W Sain ol a5 Cal (6,58 5 5,8 able (cw ol s edi oy 0 e Ojse 4 Wiy 4T
S e e gl S b S e (i b o) e s el i 8 S s
SO b s 4,25 080 (oo iali8l 1) &5 BLS g 05 (65900 W S ymme o b ol gl oo B (go0mie
5 Brakus aes o (il3dl 1) (Canges) poas oS (050 oo (5,5 ojlail oolatul slo Jlo LB 4o 45) &y
Gy 4 Cude Djgo @ (6,58 5 (5,18, (hble (pur bl Jold Wy ay e aST sl o (V20 ) ]S
@ e Bl ger Wy S (Jle GlpasS (o w0l IS e W 4 ed an Jler s aea b pe Wy
Wlgs oo Wi p 990 ;0 Cude ol Sluluxl aSl> 50 w5l Cuzme g Cupliar (3Ll 5 j9d (bt aley O
Ble 353 g & S Wy S b oem g (ible Wi e bl 0gd 6588 5 () (KK p 4 e




www.collegeprozheh.ir ¢js_: &\

J}JJ.Q‘_S“)J ugLO.w GLQ u)sbuwfﬁw‘dchw‘(éw owl.sy».\;‘y‘so.zlphone JLa.Q 6‘).’) -bj...io‘

gl dy Ny 42
».\.oSu’.cJ.oLu».b).:L_{.aLﬁ@u)w‘hﬁﬁoudwgﬁ)acwcﬁabc\.s».b).ad..s)?u‘w).uwu‘)a
Wy s lae 4 aS wp Syowe b ol coplply wcal iings 0l lp o8 slaim! Jolss ogdlay

P s dagm aul Ju..,—|).9 BT Oloie A (ol (6,58 5 (5,L8, (sible ¢ cu> ol Jolis 04 P ogl

BT OIS 5,3, (s lala 35 5l o 25 Wy S yzme oS 5 Gk 5l yiingS awl iz S

OIS g Slulaal b wiy SO L 4 S (oo S8 addle 0590 9 gllas Wp b )l 4y 0590 ,0 a5 Sl
aS 0,5 oo o el S oll (6 den aASL wad o a8 S Ao Wi bgye (8, L wip b dad e
Jdo a a5 coil lag e alie ol gl adle 050 Wiy 5l e W ayed WS o Sl |y W IS a0
WS oo Yool dlie (nl ol (o 900 ) Wp b Jolas 5 (8 (s a5 cunl (i3 0l 68 5 009l
a5 WS oo JYamul i g ol 4y yhal oS jshailes ccnl (g3ledi pog bLs I ol gl sy, Wy 4z aS
aS johiles .l 48,3 18 oolatul 0550 0)laogs anl 6lp (Collae W b wipy @y o die) 40) Julas
oS Brae gl 0,555k Wy Syme b Oele wigh aid )5 L o 5,0 Ly, leie 4 Wl oo wip
Jds py pl S eeolaiul Ls ojlainegs aul gl GBAS Brae aS WS o el 8 Wi a e G,k
2 S8 sk o wip a bad e Sme 4 (6,58 5 (5)L3; qible (o Glo Fuly dlgie e 4y ol
L ghel sy Bpas 5 (riass b glil 5 stz S5 b gzt Jle Gl 3ip S 2 (2 5me
Soph lsie 4 iy 45 b iy (Yo%) ollSan 5 Brakus Lig o5 johiles (oiiggs anl 5500k

alaly 4 WS o Vol allie ) S 0l 1) Syzge (65l pogs Sl | wilgs o g oo ooliiul Lolss




www.collegeprozheh.ir ¢js_: &\

S e b Joles 55k 5l (g5lusi pogs blsjlas o ls 0g2g iy x5 9 99290 (5l pogs bLI )| (o Cuie
145095 (o0 (258 (nlpl ST (oo a0l ) ip

el laSpe 9y a2 b Coie b ay (g5lei pogs LLI I H2

oo b wliae b o) wlys Joo slaz! laoe jo 5 lbogd lp cusdly ol lp (BausS G ras
L oBass Grae ax ST abl ol giledipogs bli)l cul (Saw B0 iz wS aul ) lboss
b oS Lai |, yld (g3l pogs bl a5 oS o oolitl 093 aike ooty 3 51 658 g jlunt pogs LS|
pas S b Glatiy Wy e Oledbl il ddien 98 (gledipags bLI was Glidl | wpn b Jelas
~Silesinag> bli)l die jobo 4 a5 098 0)lanss 0 ek 4 e Sl (e (a9 0l sl (2l
Sbml ol e QEAS Bras sl gl pogs Sl gy (nl b ass (oo 58 56 cou ) (5l
o Ol Sl 4y e 9 anli (RigS anli ALl (laie 4 iy 420 Lagi oS 05h Sy STaS WS s
WS oo Jos GingE aall anl e a4 wS oo bl (A oS T ez i 09 o0 Sl
Wy 6,0l 5 (gl pogs LLI )| o alaly jo caiiS aldlaw 5056 leie 4 Wlgh o W Ayl
Dgds ol

Szl Db (6 ke oS Sl Gl (nl Wy giloliy 5 W S e dlal) 4 bgrye Dlllae
Sypan bLI) e a5 05 oo Sloidy |) allie cpl glgime o cable s 5 Laslg) CoeS B o (eusS” Jross)
o>y ol basS slal W g bly i o 6l cwlal 8 b gl g bLa I LB o W b sasS
)by o abuly Tz a5 col Lo cnl @ pidags anlb anlb Glaie 4 Wy 4y a5 0gh e Yol

QG ailgs oo Xy el ool Slping 0aisS B pas —aip halg, Gleie 4 1S a8l o sl 5leas pog>

O g dlb s las lal u’..ub S 6 lly 5 (il pogs bl | U aS Al oaisS el 03l lgie

Las Yol o (6,olg i 0ol 1) (giledi pogs bl )l 0aiiS OB pan iy a0 ST .0l o Bd> L Laa>

45 595 (o B Cnlply s el




www.collegeprozheh.ir ¢js_: &\

&S oo bass |y W g oy 5 (g5l pag bl s alaly &5 4y 20 H3

Wbt (b9

Gl T b

390 50 e odlo b cd 3 18 soliiul 5,90 Dl alafie zriw s G i p 4,28 udien Oladss Lo 4

QiS5 B e Jgame (6 diwd @lie pl Gos b Liwl jen 0,51 Cavss Baies zwl a8dle 0,50 sladip oy 5

.(Zhang, Aggarwal, 2015) =& 5 & 50 Jpame dtwd 4 axgi oy Slaal ol a5 |,

W 001 (5381 202 § (o5 diged

a 098 Sy Jol g 958 (g3luiy Sl (Sow a5 w3l (o0 59,2 1) Pl @Ml (6l g2 T 055
i by s o T a5 0 o gyl s ) ead aslis slawiy B0 Bas s alS gl
S5 Sy b a5 @l 0939 aBle 550 Wi (T w5 L oYL il a5 w8 e ool lis ol oplpls
0SB pae-niy ally @ bg e asdllae cpl ail atils slaiel 5 e dayl,) 0aiiS Brae ST ol ol jon
S GBws ful ln slop dsged Lozilr jpax pas ;0 wll (o0 Gilesipogs LLSJI 4 axg Lok
oolaiwl Sgunnd 0SB pao Hl8, fdxi 5l Glaase (09290 (g3lwdipogs bLI Sl g) wijls Ggllas slans
anol> ams ioli8l 1) dalllas ol jo &880 B S oo 2,5 oDl aS aims o 8 1, gol)3l ohg wais S
a5 ©0gd oo W Sgnnd Jad Clus a5 jlis g Jlo VA ogix sla 31 ol 3l Lols allie ol slp Ban
Gl 1y oo sy T W a5 s e lis T W B j0 (gl aBe Sgncd 5 ST g0 el

(2l o oS (T oads ()l 5 sladiy (5510k 45 Stisy (e 1) 05
S i dndllae ;o Bas ol Bl Sgd sload p Sgncd Joo Slids 5,k a5 wb aiules Baws &l )
O Sgd s gl ey a,.fl)_e o2 .o)'l..»‘_,’.a.b.,;{).oslm@)bia)b'agl) S gasd Ao S ailS
o i alal ) el ol Saund ey S gunnd Sl Iyl 5l oolaiwl 0gd e o Ll BOOSEING lsie

2 S i 6l 05Kl Jolds S gusd g 0 BOOSE atin g0 alold jo atan b Job ,o b aw Qualtrics




www.collegeprozheh.ir ¢js_: &\

e e i o5 IPAd Mini 16GB 15, (gly il Lbes o ob o o aiss gl a5 o5 aslllas
slo Joalljgiws jshien wlads b s e slo canlow g Sgnnd il L Boostcomplied 4 uil sols
Boosting a, e als jelate 4y sy oo e ) 0,5 o gy |y dlie cpl odin gl a5 Slaolys SN
ol e sl ansls diee) gl S 05551 il o IPAd MiNi 16GB a5 ails o oyl 45 jshilas
Ol 1 Soym a8 sl BRICS slo cle 5l (S (ogiz (sli BT cogdlay aivgy Bum 090 Sgrnd i (oliy 3
Sixe Sslicie gln Sip 5 5 S 5 58 45 el l b ol 6 alez 1 AT s Ll 1) 355 Sleogas b
Gracaiy buly) 18,5 a0 50 6l calie (22 Lo o9t sl Bl alpln el (pony L5 V) 50 e
ooy () 5o ams oo by 1) sl e iz 50 G CunlgS )0 a5 bl oo danie o 3 Ly (585 )0 0aiS
oS Conl Dgpiin (258 A8l Anwgs (layplS (o3l and S o Sl 5 (Kieyd (e b golaldl o (2>

085 o 3 il w1 e ksl g Ly,

Q30,5 &8 L olo i p0 (T slass gy 3 0 LT oS wsls aly el (6,50 ,8 Ly 4 00l el £PF

ad; cawd gl el oo 0)lae slie p ools Jdod (gl caims Ful YAV 5l aseie diged «oles o
GBS 0350 (6l youmin el o o a8 ail o a5 saisS T GBaies mul elel p wly
ol a5 oy anglie LB L3 Oldlas b aigad ojlail il 00,5 S )5 1 o JPE SOWRUESIGISR: Iy KV DY B W PR
Lol 00,5 cwyp |y wlie slo

()5 5

et 5> QUAILHICS 5y (i i Ty (S (6 alogy (i )l (S (i )5 SV plulid jslate
OB ames Ful a4 S8 jghaie a oyge;l i (wlel 5 ad aejl L didg Bua dael> 45 saies gl Y+

Apple, Le, Juo sl 6,08 lsw & bagpe (oxiw )l 10 (ale Jlo wip ) pe S0 S iz




www.collegeprozheh.ir ¢js_: &\

@ b Jlsw ;2 L o» o (Creuset, Country Road, Nike, Nine West, Russell Hobbs, Guess
ole yo 4y boyye sl 435 ez Ylgw Gosb 5l SleMbl Jsl (Ad ol pend (iu w4 (S5 (i a0
(Wit ol 50 8,5 e Sygo T ay 5 e aSl BYs aile 0,5 ()] e 0aiS Cpae (0T w5
Slaes (las )50 o)lae Clil 3o,k 5, Jdo as slo |y ! cpl (Baies FZwl a5 Jlaw 2 lp 5L an s
5 Solwdipogs Ll (Bases Fuly &Gy 4,50 pgo jidu 09 il Cewpgd b anF o Ll eS80
L syl pogs bl 09 38lge MlS (5 ooms ylis V g callie DlS saims ylis V o] jo a5 5,5 solasul
oSS Likert ulie 51 6 os 545 o5lal Escalas, Bettman (2003) Lwgs soliswl 0,90 slo o1 3!
o9y b (po (6 0alS uSin) S (o0 BT )0 pogS 1) X Wi saoe Ojle g oS eolainl asliius y ST 0
cud b gilwaipogs blo,l oS oo paedi iz Oile g0 0 1) (p20 oo plis 1,50 4 1) pog> a5 Cul
olail (Y« ) o) Kar g Brakus lawgs eoliiwl o900 slo ol 3! L 093 a5 .0b 6,5 ol o)l
(Y- V%) Trueadu, Shobeiri sslen |, (ugSae jLtsl sl)lo 0,150 b 00T 09 & jle 003lgs Jolis 9 0l (505
ol g o 5,5 ojlusl Keller (2001) lawg oolitwl 5,90 slo pul b &5 (g lolg 31 jo 00,5 58000
o idu Aigh 48,5 I a4 oaies gl oM a5 sl B aias 5 3LL b onl 6 des 0g oyl Can

3,5 69 e 1y Ml i 5 8 0 2B Lwgie liae 5 S aiile Ll Cures Sl

L ool Judex

AMOS 5 ool dole Judos Go,b 5l wldo SLL g olg) 0b dewloee YV a5 SPSS o aogs Ll

A bl YV ases AMOS o SEM) (5 LtsLe dolre (g5l Joo do ans 3wy sl ol Judoo T aseus
Sl 5 Wy 4yaS iy a5 5 il poss bl e Ly, g > SPSS o i 05l oy b

2 612 P<0.005) wog: Jas Luly, s dod g 0l (cwyp N (5 lolg g (55lodi pog> bls)l jelaien g 2y




www.collegeprozheh.ir ¢js_: &\

O )58 gl gz Jloyiyed b ool sl oads b Gleebl s ol L Bootstrapping (ak, a.
3yg0 b ools oy 85 pas 0,5 S sl Bollen-Stine Bootstrapping .cs,5 3 eolatwl 0,50 gl
2d 5 )5 eolanl

conls atls X2V 5 V) o slesgein, L (nOrmed) oo e g0 (S Jolis Joo cols slo asls
5l oSl oy gllas g sl conlio GYL L <40 35,0 a5 (TLI) Tucker-Lewis asLs 4 (CFl) wl3
Jeloss olam 3 45 5 Gy Jote o ¥ 5 ) Slid a4, s celis o A 5Vl ol 35,1 b s
L sy o)y g (o3lwaipogs bl (miloe Jedows gl ol oo ¥ )8 o) sl (o) (2oile
)5 I 0 pedies pd 3l G 5l am 45 958 e el 3 028 lp (5ledipog3 BLSI I e Bl
SEM g uis a8 5 )5 @ dllie ol (gl ais anogs (VAAP) Kenny g Baron laug a5 ol (gl Loyl ol
9 IS Gt W 425 g (3l pog Ll oy abaily (gl 5008, LI 4 (65 ol slad o) 2
Oy oo bl (Dol l cpl S8 ol 4 g 0l e Wiy (5,005 5 W a2 e dlall) 958 (e &
Sy90 30 2led 65 4 a5 Jloy U 0B, sl Jow s Jloloe iy (551085 5 (s5luai g bLS )
el G2y BIC 025 by b Joe cnlnb g 3500 Gl 2 Joo 025

& g0 Glazio

b sl 50 (Ul Ghla 3 6wl e dn Gl Jo al @ 0l (ADD) Wiogy () (B s gty ST
OB w2 Fwly o 4y dzgi b dal (pod 00l (B8 Lalls; gy e 0 (BORST CS 0 ST g () i

05 VAAY Waie b 1 1 550 9 VAV Wgie o (] (5 (g a5 Wals Wlgie (] jo a5 Wi )5 Gl 1) JLle

Sl atie Wiy ol W e gl bgie (ke L &S shiles (Jlo FF =g (:Sike)

S s slp 1) Je B ases mul (R27200.70) suis 5,55 alls sel s nKike 5 «(R2244.96)




www.collegeprozheh.ir ¢js_: &\

Sygo A jetes Wy 3 LA Lo AUl jo cingd ol iz e o B VYT g cilale wu > VALE (6l

(=l dols sl a3 ke SYlg 51T jsptenin 9 ln ol s aw og (ol i 90 4y (U

O oywd 0 g (JOV,F) oK ,8 e b awslio ,o by o5 (AYV,Q) rwlss by au,5 oUlgs

508 3l ey s AN pleie 05 a0 ail (W(£F,0) 09d o8 8l (6,508 sl> &5 SV gams
9 g Q%)lﬂ Soteie sladip W Gl LY glge a4 Sl e anS eSS (0VR,9) ol >
& Sl Glaaiy 6 den a5 Wo S wul g WS swyp |y Bl mul Ol slaas ol )l ggmeiils
g a8 8l )3 elid e S g 4 Wl

ol Jole Jolxi

Jole Jelos callie cpl jo ooliinl 5y50 slo whde plote (2l 5 555 o3Il jo o Ken (cw)y jshaie &
b dglie 625 o3l oo 99 i a2 Gulide sl ceslie Jolo JlSbe (s jslate 4ol bl unls
Olye 4y ooliial 990 atipd wn Yoz bopgs adpe (sl JLSle lpie 4 Wy b 605 ojlul o
cible (e sll b 6,5 o)l Jow b (BIC=954.415) ind 5 (g,l, ¢ ible  puslel oiny «asli
oyl 4 azg bl auslie p2 L (BIC=955.471) cuss adjo (owlSal lo Lol laie a0 03 5 (5,8,
Sl bl Glaie a4 Jae 10 W a0 o0 (sl Joo canlS o e (6 0dip lis g el 5 S>e5 aS BIC
4y Sl LSl plgie a ]y Wy o0 (e jliel iged mlis ol a8 T 5 (o aiied wm Sl bpgd A e
S)ge Kp w (owyn Slp 638 (Ledee la alas F i WS o0 Glatin | Wi an ez Lopgo
o b 5l 00iiS b pae lasiie gl by 41,25 olasl ¢ oS Slalllae ST 40 i8S o 8 eslitul
o &y Ky 3,25 jshalad 9 LS cwyp ) By o0 (sloizl LI B 2d 57 o0 )8 ooliinl 0 )50 (gl alig>
Iy oollaol Lol JouB b Jow canls (Y+VY) o)L, San g Nysveen oS w,p |, g oy 5 cols; iy g0l
Ssle Glge 4 (Vo) o)Ken g Brakus lawgs a5 jghilen ob oo soliiwl &y 4,25 5l a5 Sloj axdly

N d,m5 4 ob Glo (Vo)) o g lglesias lawg ax> Slas slpin ol gt Jow j0 pgo 45 40




www.collegeprozheh.ir ¢js_: &\

!y (squared loading) e o b (g5lws lastiwl pul i oolatwl Lo Jow 10 pge 4y sl lge 4
sl Glyie 4 W a4y cwyp g 28 paSlh Glie 4 &g Sl oud &)l i D90 a0 slal (00Tl
ol lis (nl (sl (coter (9275 e aSh b (Sl (o Joe 50 (6515 D90 4 S 45 pgd 45 e

8 b cou |y bl e Ohgo a4 aS ol (g oals laslinl sla 59 b (gileas pogs bl | WS.J A
039 09+ 0 YL Jelge (5 e (sl (AVE) oy sl (il g (naSile ol Bi> (sam slo Julos 5l oo
Sl ool B,1Y ooy Julge s e sl AVE 5 (S.W) suiss lasltew! sl

1y (Ko 5 00 gl 5l Guilyly Lawgie Jdo o SLL (hoog L) ol Jole Julow 5l gom mbs
Sl 00l 021 3 Y Jgaz ;0 Wy (5)l0lg g & a2 (g 5lwai pogs bli | Ja le axdllas Lol [LsLo an
.Y YL Joreskog rho 4 #Lss,S W oo o wlie LU slp b (55, (6 ded a5 Conl 0gpin ¥ Jgas
o el s aos (sl (AVE) ouds zl sl il ly dassio wosdlay Conl sis bl (6 ooids lis a8 ol
Al oo 65 oy pl Kol (g onims Glis oS ceul garogi bls 5 (Jed BB Gliee a5 05 20 (YL
SIS szy Wy a5 Gileinogd LI e wade (Shn gle (Sven a5 05 bl g (o
L5, oy lawgie cotie bl aSls s (r=0.575) 5, g loliy g 0y dsyzs oy shaivan o (r=0.824)
(r=0.495) o 8l Wiy 5,100y 5 (5 5luds pogs

ez O b (S ax 51 asl Jele 90 o (Swod 51 5L WL AVE 0 plase 2y (o) 2 jsbaie 4
(r=0.517 23 r=0.513 ,us, 0r=0.697 _able r=0.628 _x) 55l pogs bli )l g &y 4,55 an
Ao wp s bl g ilenipass bl nlote gy, el (gilusipags LU lp AVE il s
90 F Dalds ygesl e oplpln .cusl AVE Jas 5l 55,5 (1=0.824 ) LlLs )| ol a5 > 0gd cwyp b pgo
0wl B o a3 a5, 0905l g ogame Jow s dlgidin (YoV)) oK  Shiu Lug a5 jshiles

LYAT 550 (o)) o Dyme [l 90 Cldi> 10 893 4 10 A p 40,55 ¢ (55lwdi pogs bL3 I LT as oS

Sglaie Hlobixe Hob 4y San L 0Bl sl)ls a5 olo S sl loebl alold ol o oy O HECSR




www.collegeprozheh.ir ¢js_: &\

Wy a g iledipegs bl e cwl Gl sl 6l (BB g calin SLST il (i 000 a0 )00
590 & Ol ogejl Wil oo palete gy 5 enims (LS (nlpln 5 wes slete la Sl pos 4ty
plte 2l (- AYY = 536 BBCle VOY =5yl BBCI) _Siaes sly ond momas sl lisals] alols
Gl 50 Wy plgie 4 oS Sl 5l 4S) WS (o0 S0l ) p9d Al e W w2 g (sileinogS BLS T
(098 o0 00, pb e

9 (L) TLECLAVD) CFl 09 ¥ 35 (oo 90 (& 090 cemliie L 00lo b Jgu8 B job 4y (6,05 o3lail o
Sg wg> el (g sasms yLis (+,+ YY) RMSEA

Y 51 slo ans b (905

5 «(H2) iy 2,25 5 gjlunipogs bl (HD) 5y (g)loly 5 (g5lonipogs LLi)l (Ll (o yobaie &
Jloyirse @ig wiad Lol Jaw 4 s LSbe (6la s (ol sbml iy 5D dip 5)l0lg 5 2y 25 jshaives
b cslo pilins |, BBC) b ool s yluebl alols g Bollen-Stine bootstrap ;i solavw! la ool
Sl oad eals las V JSs 0 ¥ g ) Sles s mliass Sb,l ) Jaw 0,605 Jsb 5o lolae &, 56

W e o el A e Yos ) add ppeil jshie 4 ) USS s ead Wl g)lsle Jas

u_,_gjf JUER L . (CMIN/df = 637.676/245 = 2.603; CFl = 0.915; TLI = 0.904; RMSEA = 0.071 [LO90 = 0.064; HI90 = 0.078])

O Hlolime e Wi (5 0ol g (gilwai pogs o bLIl Wip e 4 gilwai pogs bl 5l gl e

A5 s ole H1 (0.066; two-tailed p-value = 0.635 [BBCI Lower = -0.253; BBCI Upper =0.362])

odis Slaiy plngd aul S aSl jo canl lag e wip (g4lols b cudie jobo 4y (g5luds pogs bl | oS
Sl W gybly L gl caie dl, Wy 4 ey wl Ll

szud_;f%}' JaL_‘;)\ 0l (0.521; two-tailed p-value = 0.004 [BBCI Lower = 0.260; BBCI Upper = 0.850])
(0.824; two-tailed p-value = 0.007 [BBCI Lower = 0.754; BBCI o)\o Xy 4, [J LS)‘QL'M o @l)

65 ol L yo Sy sy by Gt Oy 4y (g5l pogs bl AT WS e oLy ¥ ans,3 . Upper = 0.878))




www.collegeprozheh.ir ¢js_: &\

onSaie Lowinns W3 (5,)0l8g ¢ yizmad .l 0l 48,8 1 0 e 40 Wi Az A (gl pogs bl 1 e

Dg oo JyuS 09> 4y Gk 5l i g %ms@u} s (65l pog> bl )l (6 sasS

Y ans 9 905!

Wy Gk ol a5 Wy )bl g gilenipags LI e medies nnf g s Lally, il gw)p shite &
@ Gl 093 bLi |5l e Bdo lawgs lail 8 (5,005 5 (g5lwai pogs LS, o adaly als plxl W5 5
ab a8 )5 a8 mediee pne b3 T 51 G a5 (0 g9, ¥ Jgaz a0 Y (0B Joe) 0 s S 20
By 5,0y g (g3lwsi pogs bLI | (s (6 lolae Code alaly ol qeudine bLS )l s azg b (Y Jgo ) Jow)
0¥ =d5m g0 P-value «+ YOYF) 0gd Bl &5, ay,m a4 (55lwdi pogs bLs | 5l e a5 Sloj a0 LS
a5 Sloy il aseie Y B ) as )8 eejl 5l a5 jshailen ((+,F+V =5YL BBCI (-, #V=5 0L BBCI)
@, 5 (63wl g byl s alaly el 0 48,8 L o (VAAR) Kenny g Baron (Jus) b Ll i
Ny d,25 oy alasly (4 AVA= 30 BBCI o+ ,VOF =5 0l BBCI) «,- - Y=P-value .« AYYF) o4 ,loline aiyp
ol aS Slej g o+, A0 =YL BBCl « 5 o0l BBCI) +,- - f=P-value - ,0Y)) 04 Jlolae 55 & (5,00l 4
P- oo #7) Cans lobre 2 (5,l0l8g 5 (gileaipogs bLS,I o cpin jloline adaly wgd S @l )l
o i e abal) 5l BooOtstap mls (+Y7Y= YL BBCI .- ,YoY- =5 L BBCl) - 7Y =value
ol lid Wy ayd G,k 5l (eals howd) oo mibee W )by 5 gl pogs (s lelixe LLS
By 6By g (g5l pogd o alal, il Wip s S S Lo ¥ 4o, (+,0 - F= P-value .- ,fY9)
b lp sl Gleay dlie Cpl (Vo)) oS Zhao on aib wll 5 040 0 by
aib |, 5, Kzla 5l g9 cpl Jeol jo a5 2L (VAAR) Kenny ¢ Baron siles JolS oxibeo b puiivens ol

S3h (o0 65 Tl N w25 Guyb sl W )by 5 (il pogs LI AS (s ST s

N8y s Jow




www.collegeprozheh.ir ¢js_: &\

s s 55 JulS s oS & 4255 b 6 aslie (25, Joe a b o il 5 o 33 slo Joo

3 90 aipe LSk 2 b Glye 4 & e jsb 4 i a8 ol I (S Slallas aSul g wd sualive e ool
s g bl &y 4y (gl pogs bl 5l (6 e (F Jow) Jgl (0B, Jow 20,5 ool o eols Jdow
Sa ez 51 (7 Jow) poo 08y Joe o ol 1) 8 (65009 ay 9y sy g (55l o9 LLI I I ol s
By Joe 13,5 oolitul Wi (65385 5 (55lun pog> LLSI (s izme 0aiiST ol (lgie 4 aligd Wip
LS| ) e ot o 08 Sty b adp gnil o &5 pobilen 3y JalS Lo Jao (F Ja) o
2 B, Jae o gl BIC) ol Sledlbl jlre o5, .Cuiilas 0929 Joo j0 Wiy (5,00l a5 (55l pogs
5 sl el (5 dad B S 5 cenl o 85 oL BIC 58 L Jas o w4
ol 00 ALY Jgaz 50 0B, Jaw aw g oals (o8 Jaw 51 BIC sla ji,)) Jolis Jowe

Py Joe ) o cenls o e ls 4z STl oals ool LS Y Jgus 0 aS jshiles o Ldow oo @
Cowl (o5 S5 ¥ Jow 5l BIC 5,1 a8 Jdo (pl @ s aslie jlows JolS Jows Jow F Jow g oyle oo
abl, gileds pogs bLs,l ( JolS Lows Jow jo sl o cwnls Jow JolS Jass Jowed(BIC=948.895)
«(+ AAY = YL BBCI o+ ,v#% = 5 oL BBCI) P-value=0.005 + AYA) o)l & 0,55 b (g loline oo
BBCl .+ ,fa+ =5 ol BBCI) +,+ -V =P-value - ,OAY) oo aip 5,lolg b (5 loline cocio abasly &5 o a0 x5
9 Gl pags bl o (g loline bLS )| 5 e e alasl ) (sl BOOtstapping zls o «(+,#70 = YL
Slaiin pothe ol 5l @bl (v, 7 =p-value  FAY) ols lis W,z Goyb 5l eads il 3y (5,0l
a onlale s sl anld Olyie a iy w2850 0 b ilesinogs )bl Ll a5 WS
55 o 55 e Bl ) sl ilee lsie

Aol § s

Slidod 098 o0 Gyt (B LBl e Coje g Cadie 4 e 00l Brae gilesipags bl )| >

ool pl o (gilwad pog bl wgzg (pl Lo, sl (gl alaly slaasly (o5luds pogs LLI 10 60 jo i




www.collegeprozheh.ir ¢js_: &\

Wy a sl alde cpl Jow i b aisle oo oo ol olaogs o], wip b liogs BassS Brae a5 ol
Ll st sl o e oS —cwl sl BB wip olpoe laws a5 (60,50 a3 Y-ouS o olosiiy

S oo Wl W (550l (g3l s
MalS 55 a5 45 aims o lis dllie opl 5l mls «(Escalas, Bettman, 2003) i, Olidss S,
Oladss .l ool Jraws MalS alsly, G o s cward o Hlid |y Wy (5 0By g (gilwai pogs bl s alal,
o obss el jo bl cplaws oo LA 1) Wiy (55005 5 (g3les gt bLI (e et alaily 55250
Sy 0S5 0 ibugs Al ail,d e |y 0y au o S 00l Gl Ll g Jawd 0590 U sl 0uls
2 &S Hshilen cunl oo iy ()bl b Cute job 4y (gl pogs LI | wgdd ai8 )5 i 0wy A
@205 a8 Cend dad o 3y (6B b Loniins (g3l pog3 LS 192y (nl b 0sd (oo 8L ey Slallas
b o Gy 4 b (g5l pogs bl el bad e iy (5)lolig b &y a5 (oge 10 0,5 oo Sl o |y Wy
ol Lo pe W (5ol L a5 05 SliS W a2 5l Wl (e 4SS oo e (PRingt anl Gayb l g Sl

S 5okl b (g3ludi pogs alal, LT asis! g b ogd o haa> giluaipogs bLS) LT as 3,5 g s

e Ny a2 Bdm S e alBlae Wy (6 Iy g (53l pogS LU (e abaly j0 8y e el La e

D5 oo (65l g bl kg lolsg alaly conle 9590 ;0 G jol sl (6,5 Al @
Sras S1as Caslins (nl 4 @l (nl el Ly W 425 b Cate j5b 4 il pogs bLS T 3>l b
S WS (oo Jos piiag anli anlE Glse 4 pliaiy 4 wnsl sl leaipsgs bl Sass
Ol olansgs jo 1, aip oS SBases ful 0gh 43S L o idags alb anld plie 4 Wl e Wiy
6l ads) dalsds oS il 4zl Lo e (6] (g3l pogs Lol iz b 1) &y 40,26 ke b a4y il 05,5 plial
Al wles o a5 W)l gl ojlanogs BaS Brae i o o2l W e e Lol cais Al s

3,553 (gl e A e C‘).‘ﬁr.’l.w‘ VW) I O VI PR ) U FERNR VN A SR LR IWES SR CIVIP TR i PN R IPENVEL Y




www.collegeprozheh.ir ¢js_: &\

Ll)l 055 ag 4y a5 aas JS5 1, Wip b e 4,55 B 0,8 e )8 oolatal 590 ol s ysl0k

)Ly 5 (il pogs LUl a5 aS oo QL] (0SB pae aSl Jdo iS5 oo Sl ) (3l pgs
0 Sbml WS o oal,8 Wiy a2 a5 0aisST ol BLII )bl i wiS Lads o5 lawin b s ) iy
Ll 51 45 w83 gn o 25y Slude & Ny 4 b GSAS Gpme s 4l Slae 2y
2 Ol 4 asly 05 wals Las 1) Wiy b Lo alaly (BaiS Brae S &0y Cadie 55le pog>
bls)l az ST ol walss Sy giluaipogs bli)l iines awl 4 &Gy 28 saslin bl b e (o0,
Qilgi oo a8 olo alfge JiE &y dyyo (el L83 00ilS Bran yo gl oad S0 W 4y g (gl pogs
(Silwdipog> blijl  Sude ol Spo b g ilusipsgs L3I Lais b S )3 ppal Wi plpae bwy
el Lo 1o 35 (6,105 b (g5l pags LL3 )| T G,k 5l aS o4 valss e Ay X S

Slgidg (V2 +2) ), Se 5 Brakus g a5 jshailes 55 Lo je 0y (5 lolig b ot jsbo 4y iy 25 cogdlay
@iy gly 5 il Wy (55loly (05T Cundy Sz Cogdl S sl wip am Gl oS 05 e aogi
abaly olool sl a4 sl (69,0 &5 LKip 4 Wy 5l Slaciiy it LS GBaS Bras oS o Lyt aS
Brae Sew Gilwaipags bl 5 (6,108 Glopw b wip b alal) Las o a5 gl adal) o)l50 glp 5 b
WDigd ooly 18 _wlua! gla Liwles 1 ool b aily s Sldes slodipy 0SS o (6,108 wlo pu BaisS
(tble ( cw oll U aisS solaiu] congllas adlge 5l ailys oo 955 g a4 cwlul (poles slaws y aSCIl> (o
gl (g0 Wy Ay Ay e &S e Glalpdl) eaiiS Brae Wiy ay s S 5 )L,

S9% (50 dpog S S8l (I argi Wl s oaiiS Sracain kg, o5 Gon Gl Gl Glaitdy ) gdle
Cogldi 1) Wiy g 0aiiS B pan (po alayl) U ogd colaiwl Camd 00isS Brae-aip halg, 1o &lgh 0 & 4y i oS
9 g Ay Wy dyyod 3l el (S W lpae Ll ccl Sgy0 ‘_,’.oL..»MT)s Gl pogs bl | ax 51 .ass
P BaiS Bas a5 wiS collw! (gamais & p a0 il W Gl poe ST S colaiwl 8> Cadie

bli)l 3k 3l cade Oj0 0 Wb wip gy S Gaai |, Gliogzge (giledipogs bla )l as o5le




www.collegeprozheh.ir ¢js_: &\

o dbul ddlas (g lolag ¢ (gilwaipogs Loy a4y a5 5,5 (108 50 Cod ool slpaiien i 8
Gk 5l 6ybly 5 BauS GBras giluai pogs blijl copan o Wb G p lpoe a5 cwl ol pealae auS
aS S oo o) cow mly el b 59l SO Ll aile g 4 Slojasil aily cwll g Jele wiyp 4
a5 > o)l 5558 byt b (gl (cwlus] bLS | (g 9r) 958 (0 (o) a5 IPhONE 058 o0s Wil o
G500 3)lge Cr 40 g A0S o Sl o, bl a5 Jlej 09l o soliiwl 0,8 azi § gl 48,> cud b s iPhone
S g ((owler! awy) aiS colainl e 5l odiiS Bras 09l oo Eel ((Able dn) S bl pl oS
o Jos m2 b an oz ((Gd aa) A e obnl | wax IPhOne 7 fols ()Lad 550 50 (55lSouiS S5 20 L

Lol 005 oanlive gy 4y S aisS oboul 1) Wy oy b aissS
Lo o 1 cliios 55,5 i 5 ol (a5 hawd) oS e olyie & iy a8 lalit L
sl e N p 4028 (655 03Il (gl ele S (i Liiel Conl ST (0 (s 2 ) (55108 (3l s>

@ ds Sl 500 oo dilel Alie (pl 10 pgd 45 o Ll (ylgie 4 & o i litel el CuBbge job 4

53 g aye JliSle lge ]y W g o Lalg wlwéTQL&W‘x;@)KQAS&Lm a s

bl oads plol Jow ol jo lajlizle Ko g canl 03 5 (o )l8, (able ( cwx ol ol a5 05,5 L
s Hlas Koo dddle 050 s Lsln g o> olul s 1) ey, aislgse conl (S

Ao pl dilel g oS

5 Siluipogs bLSI o alaly a5 ol 18 iy g3 a0l an T Glyie a0 1) Wiy w20 allie ool sk Ll
3l pags blol as il (o aays ol pingd anll (o Ol 4 aes o oyl |y Ay (g,lolag
585k o Ll o gl pogs bl o0 j0 Slosl 4 dllie (pl aiS o Colan | casS B pas olfayo
Brasiy duly )90 )0 iy Slided dlie cul ulply W yloly 5 Wp a b B akaly 6l ok
DS p oy dp )by g ilusipags LU (e (ol Gloie ]y wip 428 B ass oo oy ouiS

Slalllas ST Blae jo el ol (e )liel pgd adye [islo olsie 4 Wiy aym 6lp oo (ol ol




www.collegeprozheh.ir ¢js_: &\

(o> PR i S ez bpgs 4 e Ll plpie 4 W w28 S pdim Wp 45 epad )0 el
Gl 5ls (6 den Wilgi s Wi A 050 10 Gl Gumaiz B s el all Al Jed g (g,ld, ( able
L b pe 05800 )2 dm sl 28 Cazjler Gl 1) 00ilS Bras JS Wiy iy a5 0,5 0 ) Wiy
20,988 cplae) o (V0 ) o) Kea g Brakus bwg solpins whie 5l solinul 0,5 [l o pls ais;
w8 Alie pl @M b 4 a3 o (e jlel | el (st Gl Bl (Sipp wix o axwy >
a0 plpls S o o |y W g,y g (giludi st o adail ) MlST 4T wes o lis gk |y Wy
B ras Gilwaipees bl )l jioldl b baas o s Slej azx w8 )lai o B asS o el 0y o sl Sl

ST Olidnd glp b awog g b Cydguze

Sl leolainl S mie Iy e Slela )l g aas oS |y Sgym 2lyy canl (S g2haie 7)b 4SS (o
Gl 00 Slgiciin drwgs Jb> 50 slo,5iS (sl by ools (6551 e g, olgie 4 BOOStING & b 5l S guncsd
Sl dged 1o Cenl (1Sow gl abl (0 dgaome mlio g Conl 3.1 Ul (o diged gz > Qa);l KRR PLY
P 898 Gilwdipagm bl Gl a8 wiidly ) ey Slides a5 jshailes wil 5 ailblie 5 Joliie Sz b
L &l Sz b ST Slighos a5 055 0 arogi lin (nl (o 8 SaS g BlassT conle 4 azgi bl
Cod |y 2y )by 50 i sleel ogdlay IS o, (Vo +A) Asmundson ¢ Taylor asg b, jo
(g3l pog3 bLII aiile wins IS8 i b alal) o9 GBOLS Brae a5l Gl e (e 18 30
B3| o B3| sl oS Jiass olsie 4y ool o wilgi oo slozel S sl | slazel Wl 0y Copased
b olbls,l el oog Jl8miren 05l a8 S a5 10wy (5)3lg 5 (LA 2 425 0allS Brae (gilesi pss
b (e iy 028 Al (o0 aed digler Sl sy et i Gl 0392 )0 (ke i o8 Sl 4 Ay
WS S8y ¢ S5 ol Wlg oo Lg?—l Olaass .l odile Frwly o jeie abl aldls ises anl 055

Gl g LLI 1 ol 5SSl im a5 s oo )8 slaidl o 1) e W o Bie B )T




www.collegeprozheh.ir ¢js_: &\

45 09 (oo el (pidug anl el (o B jeb 4 09h e Wi (55loly g (gilwaipags bLII S 5 e
Wy s, STl g5leas pogs bla | gl ool 1 Ko Kl sla hg, Jloo 4 ool ezl aS oS ok

pE e 31 oiluninoss LLI | el ooy wlse iiys ol gl polie CenS Lol il e Jlie Sy 4o

Ny ol sl sy, ool GLas g 0aisS Brae (5lwds pogs bl )l S po a allie (pl o Som 20y, Olags

Ny 4,25 0diiS Al walsd ST o pae 1) (6f (63l pag> LLI )| (i B oS (oo pal ) aip 428 50

SANSITE

Table 1: Standardized weights and AVE of all factors

Factor Item

Thig luxury brand reflacts wha | am

| can antify with this luxury brand

| feal & parsonal eonnectian with this lwoury brand

| use this luxury brand to communicate wha | am o other people
| eansidar this luairy brand to raflect who | cansider mysall ta ba

Sell-brand
connaction

Thig luxury brand makes a sirong impression on my visual sanse
or ather senses

| firid this luseuny brand inberasting in a sansory way

This luxury brand appeals 1o my sansas

Sensory
brand
experience

Affectve This luxury brand induces fealings and sentimeants
brand | hawe strang ematians for this luxuny brand
exparience | This luxury brand is an emolional brand

| engage in physical actions and behaviours whan | use this
lustuiry Brand

This luxury brand resufls in bodily experiences

Thie luxury brand ie acstion oranted

Behaviaral
brand
experience

Intedlectual | | @ngage in a lol of thinking when | encounter this luxury brand
brand Thig luxury brand makas ma think
axparience | This luxury brand slimulates my curiosity and problem solving

Sacond- Sansory brand exparlance
arder Affective brand experignce
brand Bahavioral brand axparence
experience | Inteflectual brand experance

| consider mysalf loyal o this eury brand

| buy this luawiry brand whenever | can

| buy as much of this luoury brand as | can

| el this is the anly luxury brand of this product | nead

This s the one luxury brand | would prefer to buyiise

It this brand was nol available, It would make a big difference to
me il | had 1o use another luxury brand

| weauld go out of my way o use this luxuny brand

Loyakty
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Table 2: Descriptive statistics, reliabilities (o and C.R.), square root of the average varianca
extracted (AVE) and correlations

Construct
{1)5eil-brand connection
{2)Second-order brand

S0 a
1.595 | 0,893
1.236 | 0.7%4

Maan
3.918
4.083

C.R.
0.804
0.810

(1}
0.793"
0.&24

(2)

0r21"

3}

S parience

{3)Lovyaily

4.335 1.522

0.BE8

08859 0.485

0575 | Ooraz2*

Mote: o = Cronbach's alpha;, C.R. = Jireskod's rho (composite relability), “values in the main

diagonal are the sguare root of the avarage variance exiracted [AVE), values balow the diagonal
ane corralatons.

Table 3: Competing models

Y Jge

Competin

maodels

Fit
indices

Modal 1:
Hypothesized
mediation madel

Model 2: Direct
paths of self-brand
connection and
brand experience

to layalty

Model 3: Brand
axperience
dimansions as
madiators

Modeal 4: Full
mediation model
{no direct path
from self-brand
connection Lo

loyalty)

CMIN/df

B37.676/245 =
2603

B41.T4ATI248 =
3422

GEEBTO243 =
2.834

GI7 915246 =
2.583

CFEl

0915

LT

0803

0915

T

[.504

0.855

0.8s0

0.805

RMSEA

0071
[LOSO = 0.064
HIS0 = 0.078]

0.088
[LOs0 =0.081,
HIE0 = 0.084]

0076
[LOE0 = 0070,
HI80 = 0.08&3]

0.071
LD = 0.064,
HI80 = 0.078]

O54.415

1152. 728

1016.827

8948 855

Figure 1: Hypotheses 1 and 2 (hypothesized model) with path estimate results

Vs

g
RRMSER 1) 7

7 Sansory
e dimension
e

“ Affective
_ cmension

H1 [5066]

¢ Banaviora g
. ClTensen
e ¥ b .-‘..

\ ¢ inelechual

-

e = B el ) .01 T

.. dmengon

Mote: Estimate provided in brackets; * = significant, p < 0.05
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